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This presentation will cover:

1. New District 25 logo & colors

2. Upcoming new website template

3. Social Media | Analysis & Statistics

4. New Content Themes from 21-22
a. #d25Features
b. District 25 Dish | every 2 weeks
c. IG



NEW DISTRICT LOGO



Before we get to the fun part…

● Project in the works since 2018
● Goal was to create something that told our story (gave us an identity)
● No better time than the present:

○ as we begin full implementation of the new Strategic Plan.
○ all our schools have intentionally designed logos/branding.
○ branding is more important now than ever.

● Several designs, feedback, and redesigns before….
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NEW DISTRICT 25 LOGO



Nod to our old logo:
● A - H
● #25
● Blue color palette

Tells a story:
● Modern take on a school house

○ connected to roots yet always moving forward
○ Inviting

● Arrow pointing up
○ always looking forward, raising our bar
○ reach for the sky
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Color palette = Versatility
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NEW DISTRICT 25 LOGO

Dyden Greenbrier Ivy Hill Olive Patton South Thomas Westgate Windsor



It took a team…

Tom Riesing
● Community member
● Grew up in d25
● Husband to d25 teacher at Dryden
● Designed all our school logos
● Designs INSIGHT magazine

Cabinet team
Communications Assistant, Inana Zomaya
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NEW WEBSITE 
TEMPLATE



Our website is a resource:
● for current parents
● for potential residents
● for future parents

I look at our website like a “billboard” or an advertisement for our District. We 
are judged immediately by our community and potential residents on our 
website.
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Website remodel complete in Aug 2016

What we are going for:
● Simple
● Confident
● Not flashy, yet engaging
● Intuitive navigation
● Tells our story

Why the “face lift”?
● Don’t wait too long this time
● Gradual change for our community
● Adapt to the way the public navigates the web Adam Harris | @aharrisSD25
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Pop out, easy access, 
to important info.

No drop downs.

Slide out navigation.

Sticky icons.

Giant pic/video.
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NEW WEBSITE TEMPLATE
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Notable change -> eliminate separate school sites
● Give each school real estate

under the main District site
● Most content is housed on our District website
● Streamlined upkeep
● Parents can access same information, more easefully
● Save $ annually

Website remodel expected to be completed
by Aug 2022
(ready for 22-23 school year)



SOCIAL MEDIA
ANALYSIS AND 
ENGAGEMENT



SOCIAL MEDIA ANALYSIS

FACEBOOK
@ahsd25 | fb.com/ahsd25
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TWITTER
@ahsd25 | twitter.com/ahsd25

INSTAGRAM
@ahsd25Social | ig.com/ahsd25social



SOCIAL MEDIA ANALYSIS

Established: July 2015
Total page followers: 3,375  (791 increase since 2019) 
Total page likes : 2,937 (1,068 increase since 2019) 

In the last 28 days:
● Our Facebook account has reached 9,741 people.
● Post engagements 770
● 18 new followers

How we use it:
● Open a window to the classroom
● Like a second website - billboard
● Establish an online community
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SOCIAL MEDIA ANALYSIS

Most popular 21-22 posts | 10.6k-13.2k people reached 
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SOCIAL MEDIA ANALYSIS

Online Community
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SOCIAL MEDIA ANALYSIS

Established: June 2010
Total page followers: 3,644 ( 1,060 increase since 2019) 

In the last 28 days:
● 11.4k tweet impressions
● 412 impressions per day
● 2,604 profile visits 
● 105 mentions 

How we use it:
● connects our Schools, teachers, staff members, & Admin.
● EASY & Quick - real time updates from our staff.
● Idea generation, colleague support & celebration
● Parents can also easily follow along throughout the day
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SOCIAL MEDIA ANALYSIS
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Top tweet of 21-22 | 7,827 impressions 

D25’s “Our Why” Video



SOCIAL MEDIA ANALYSIS

Established: August 2021 (completely run by Comms Assistant)
Total page followers: 778

In the last 90 days:
● Our posts have reached 1,618 accounts 
● Our stories have reached 632 accounts 
● Our videos have reached 417 accounts 
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How we use it:
● Visual medium - using high quality visuals to communicate 

what it feels to be a student, staff member, community 
member in D25.

● Tell stories through IG stories
● Quick turnaround



SOCIAL MEDIA ANALYSIS
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SOCIAL MEDIA ANALYSIS
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Coverage via IG Story



SOCIAL MEDIA ANALYSIS
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Community reaction to our stories



SOCIAL MEDIA ANALYSIS

FACEBOOK
Well established - continue to lean on this as our most consistent platform.
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TWITTER
SUPER proud of our staff | District recommitment to our Twitter.

INSTAGRAM
GROW, GROW, GROW! It’s where future parents are going 
to be.



NEW
CONTENT THEMES

21-22
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NEW CONTENT THEMES
D25 FEATURES
● Edited, features on classroom projects, school events, curriculum, etc.
● Created by Communications Assistant, Inana Zomaya 

DISTRICT DISH
● Every two weeks on Thursdays
● Allows for a consistent space that we and our community can rely on
● Created bi-weekly by Communications Assistant, Inana Zomaya

G2KY PODCAST (revamped)

INSTAGRAM (spoke about it earlier)
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NEW CONTENT THEMES

D25 
FEATURES

http://www.youtube.com/watch?v=U-leS0cbqcs
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