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Our mission is to:

STRATEGIC
PLAN 21-25

empower an
inclusive, diverse
community of
learners to innovate
and thrive as global
citizens.



This presentation falls under the:

OUR GOALS &
STRATEGIES

1.Student Achievement Goal

2.Family & Community Goal

3.Learning Environment Goal

4.High-Quality Staff Goal

5.Stewardship of Resources Goal



AGENDA
This presentation will cover:

1.  Mission & Process

2. Numbers & Overview

3. Impact of Story & Communications

4. Moving Forward



MISSION & 
PROCESS

Together Today to Transform Tomorrow



DUAL PURPOSE MISSION

1) Strategic Support

2) Messaging, Branding, & Storytelling
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Our Communications & Storytelling work in District 25 is driven by a
dual-purpose mission: to provide strategic communication support across
the district and to share the vibrant stories of our schools all to create a

true sense of connection with and support from our community.



1) Strategic Support
A role and responsibility of mine is supporting the staff and administrators with their
communication needs. Whether crafting clear, confident messaging, preparing for parent
communications, or navigating sensitive or high-stakes situations, I aim to be a trusted partner,
responsive, collaborative, and an added value in service. Providing communication tools,
perspectives, and advice, along with carrying out the communications themselves, is key.

2) Messaging, Branding, & Storytelling
I am intentional in how I tell our District’s story, centering our process around authenticity,
accessibility, and consistency. We align our storytelling with the district’s mission, while remaining
responsive to real-time moments that deserve to be seen and celebrated. From timely
messaging to day-to-day highlights, our goal is to foster a culture of connection and pride
across all audiences.

DUAL PURPOSE MISSION
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MISSIONMISSION

PROCESS
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Social Media
Instagram | Facebook | YouTube | X(Twitter)

Website
www.sd25.org

Communication Tools
School Messenger | Smore | Canva

Branding/Identity
Logos | Building Signage | School Spirit | Letterheads

Print Marketing
Signage | INSIGHT Magazine

Communication
Guidance/Support

Supt. | Principals | Asst. Supts. | All Staff

Communication
Guidance/Support

Supt. | Principals | Asst. Supts. | All Staff

Storytelling
Teacher & Student Platform

Storytelling
Teacher & Student Platform



NUMBERS &
OVERVIEW

Together Today to Transform Tomorrow



Supt., Assistant Supts., Principals
Dish, Buzz, INSIGHT, Parent Academy,

Staff Updates, Incidents, Dept. Support

COMMUNICATION SUPPORT

222 COMMUNICATIONS
SENT

IG Posts & Story | FB Posts

INSTAGRAM & FACEBOOK

930,000VIEWS
&

REACHES

Principals → Entire School Community
via School Messenger

BUILDING COMMUNICATIONS

98 COMMUNICATIONS
SENT

PRODUCTION

WEBSITE

398,000 VISITS
24-25

www.sd25.org

INSTAGRAM & FACEBOOK

252POSTS 354DAYS
WITH

STORY

Posts & Days with Story

Posts & Views

YOU TUBE & X(TWITTER)

227POSTS

127,000VIEWS
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DISTR ICT COMPARISON

FACEBOOK
PAST 30 DAYS

POSTS: 9
POSTS (FEED & STORIES): 37
TOTAL VIEWS: 32,035

PAST 90 DAYS
POSTS: 40
POSTS: (FEED & STORIES): 65
TOTAL VIEWS: 95,724

INSTAGRAM
PAST 30 DAYS

POSTS (FEED/STORIES): 51
TOTAL VIEWS: 68,194

PAST 90 DAYS
POSTS: 278
TOTAL VIEWS: 218,321

District 25
FACEBOOK
PAST 30 DAYS

POSTS: 8
TOTAL VIEWS: 20,578

PAST 90 DAYS
POSTS: 29
TOTAL VIEWS: 76,433

INSTAGRAM
PAST 30 DAYS

POSTS (FEED/STORIES): 9
TOTAL VIEWS: 10,188

PAST 90 DAYS
POSTS: 29
TOTAL VIEWS: 34,371

District A
FACEBOOK
PAST 30 DAYS

POSTS (FEED & STORIES): 28
TOTAL VIEWS: 125,861

PAST 90 DAYS
POSTS (FEED & STORIES): 131
TOTAL VIEWS: 509,144

INSTAGRAM
PAST 30 DAYS

POSTS (FEED/STORIES): 27
TOTAL VIEWS: 98,869

PAST 90 DAYS
POSTS: 130
TOTAL VIEWS: 222,782

District B
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Principal
Newsletters

District 25 Dish bOARDBuzz INSIGHT Staff
Newsletters

WEEKLY &
EVERY 2 WEEKS

Keeps their communities
updated regularly.

EVERY 2 WEEKS
Opportunity for the District to
have a a consistent and direct
touchpoint with every parent.
Essential for news and must-

knows.

ONCE A YEAR
District’s only touchpoint to

every single home in
Arlington Heights. Reminds

our community how the
District serves them.

AFTER EVERY BOE
MEETING

Provides a quick and easy
resource for community to
catch up on BOE meeting

news.

MONTHLY
All Staff newsletter
DSL Download
DSS Newsletter

CONSISTENT COMMUNICATIONS
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IMPACT OF
STORY

Together Today to Transform Tomorrow



OUR ONLINE COMMUNITY
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OUR ONLINE COMMUNITY
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OUR ONLINE COMMUNITY
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OUR ONLINE COMMUNITY
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75,000+ views 439 likes 

BEST PERFORMING POST OF 24-25
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https://youtu.be/sV_w755z1aM


Community support & awareness
Community & District pride
Building a following to disseminate information
Teacher support/retention
Trust via transparency & awareness
Positive feelings towards our District/admin/teacher/staff.
Community awareness

Where is our taxpayer money being spent?
How is it impacting our students?
How is it impacting our community?

SO WHAT?
What does all of that create/contribute towards?
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Together Today to Transform Tomorrow

MOVING
FORWARD



1 NEW WEBSITENEW WEBSITE
Last update - July 2022
While our current template is being phased out, this change
creates an opportunity for us to:

keep a familiar layout with improved navigation for a better user experience
make updates easier for schools and departments to keep content fresh
enhance accessibility and mobile performance for all users

2 STRATEGIC PLANSTRATEGIC PLAN
Engagement while developing.
Community awareness when launching

3
Keep finding ways to support our departments
and buildings.
Keep telling impactful and engaging story.

MOVING
FORWARD

SUPPORT & STORYSUPPORT & STORY
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Together Today to Transform Tomorrow

I’M HAPPY
TO TAKE
QUESTIONS
OR
COMMENTS.


